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Abstract:

The concept of intellectual capital began to be used by companies that apply knowledge-based management. Intellectual
capital which is the sum of what is produced by three elements: human capital, structural capital, customer capital related to
knowledge and technology can provide more value for the company in the form of high competitiveness and increased business
perforniffie.

This study aims to examine the effect of human capital, structural capital and relation capital on competitiveness as
intervening and towards the business performanc@af the North Sulawesi Province MICE industry. Based on data analysis with
Structural Equation Modeling (SEM) it was found that human capital has a significant effect on competitiveness, but it has no
significant effect on business performance. Structural capital has no significant effect on competitiveness, it also has no
significant effect on business performance. Relation capital has a significant effect on competitiveness and has a significant
effect on business performance.

Finally it was also found that competitiveness as intervening significantly affected business performance. Conclusions:
character/ability, ability to learn and motivation to share information and knowledge as human capital concepts have been
implemented by MICE companies so that they have an impact on the competitiveness of companies. The company's
operations, work processes and organizational culture have not run well so that it has no impact on improving the
competitiveness and business performance of the MICE industry. Relations/customer capital, namely: Customer profile,
customer duration, customer roles g8gcustomer support have been well implemented by hotel companies and convention
buildings that hold MICE events that have an impact on improving the competitiveness and business performance of the MICE
industry.

Keywords: intellectual capital; business performance; competitiveness.
JEL Classification: J24; M12.

Introduction

The development of the MICE industry in the era of globalization and industrial revolution 4.0 created an
increasingly competitive atmosphere for business people to manage the company to have competitiveness. As an
industry that has the character of multiplayer effects, MICE certainly can improve the economic level of the
surrounding community, because in an event, all stakeholders will be involved. In addition, the unemployment rate
can also be reduced through the MICE industry (Murdopo 2011). North Sulawesi Province (Sulut) is one of the
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potential destinations in MICE activities because it has the potential for the development of the MICE industry, such
as natural resources, MICE supporting elements, human resources, stakeholders in the MICE industry and local
govemment programs in tourism.

The North Sulawesi provincial government program in tourism has an impact on increasing the number of
foreign tourist visits§Zan average of 13.86% and national tourist visits by an average of 13.10% every year in the
last five years. The increase in the number of tourist visits in the province of North Sulawesi was not followed by an
increase in the nyg&ler of meelings, incentives, conferences and exhibitions held by companies as the MICE
industry. Related to human resource management, the concept of intellectual capital began to be used by
companies that apply knowledge-based management. Intellectual capital which is the sum of what is produced by
three elements: human capital, structural capital, customer capital related to knowledge and technology can provide
more value for the company in the form of high competitiveness and increased business performance.

From a business perspeclive, MICE activities that are professionally pursued by both professional
convention organizers (PCO), hotel companies and conventions and event organizer companies in the MICE
industry, must consider the Intellectual Capital factor in human resource management. In an increasingly
competitive era, human resource needs that are seen as human capital have increased significantly but are not yet
available according to the needs of MICE organizers in the North Sulawesi region. Bunaken Indonesia tourism in
2018 has conducted MICE competency tests for 98 employees in North Sulawesi province. This shows that there
are still many MICE company employees who do not yet have the skills and competencies in the MICE field that
meet the competency standards needed by the industry. The organizational performance of MICE organizing
companies in North Sulawesi Province has not shown results that support MICE development such as bidding,
promotion, delegate boosting, site visits and creative programs when implementing MICE activities that lead to
satisfaction of MICE participants. The concept of intellectual capital in the MICE industry implemented by MICE
companies is expected to create competitiveness in the MICE industry. According to Abidin (2000), intellectual
capital is still not widely known in Indonesia, and companies in Indonesia will be able to compete if they use the
competitive advantage gained through creative innovations produced by the company's intellectual capital. This will
encourage the creation of products that are increasingly favorable in the eyes of consumers. Based on the
phenomenon of the development of the MICE industry above, the sirategic issues related to the use of the
intellectual capital concei the MICE industry in North Sulawesi province will be examined in this study to examine
the relationship between human capital, structural capital and relational/customer capital with competitiveness and
business performance in the MICE industry.

Research problem formulation:

Does human capital significantly influence competitiveness?

Does structural capital significantly influence competitiveness?

Does relational capital significantly [Eluence competitiveness

Does Human Capital significantly influence the business performance of the MICE industry in North

Sulawesi Province?

= Does structural capital significantly influence the business performance of the MICE industry in North
Sulawesi province?

= Does Relalional capital significantly influence the business performance of the MICE industry in North
Sulawesi province?

= Doescompetitiveness as intervening significantly influence the business performance of the MICE industry

in North Sulawesi province?

Reswh purposes

The purpose of this study is:
= Toexamine the effect of human capital on competitiveness;

= Toexamine the effect of structural capital on competitiveness;

= [Best the effect of relational capital on competitiveness;

= To examine the influence of Human Capital on business performance of the MICE industry in North
Sulawesi Praffce;

= To examine the effect of structural capital on the business performance of the MICE industry in North
SulaweEFrovince;

= Totestthe effect of Relational Capital on the business performance of the MICE industry in North Sulawesi
Province;

= Totest the effect of competitiveness as intervening on the business performance of the MICE industry.
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1. Literature Review
1.1. Resource-based theory

[Eifal thinking about the view that the company is a collection of various resources pioneered by Penrose in 1959.
Company resources are heterogeneous, not homogeneous, available productive services come from company
resources that provide unique characteristics for each company (Pensrose 1959). This idea of heterogeneity of
resources is then the basis of Resource-Based Theory. Wemerfeld (1984) rebuilt Penrose's thinking by suggesting
that strategic action requires a specific set of physical, financial, human or organizational resources, and thus
competitive advantage is determined by its ability to obtain and maintain resources. Barney (1991) shows a more
concrete and comprehensive framework to identify the needs of the characteristics of company resources to
produce possible competitive advantages. These characteristics include what resources are valuable (in the sense
that companies take advantage of opportunities and / or neufralize threats in a corporate environment), these
resources are scarce among current corporate competitors and potential competitors, cannot be replicated, and
cannot be replaced (Bamey 1991). So th##the basic assumption of the view of resource-based theory is that
organizafions can succeed if they achieve and maintain competitive advantage.

Competitive advantage is achieved by implementing a value creation strategy where competitors cannot
easily replicate and there is no substitute (Barney 1991). The Resources Based Theory is widely used as a
reference theory of the management of Intellectual Capital (IC) (Wemerfelt 1984, Bamey 1991), companies will
gain competitive advantage and Eliperior performance through acquisition, acquiring and using strategic assets.
(Wernerfelt 1984, Bamey 1991). Both tangible and intangible assets are perceived as potential strategic assets, a
positive result between company resources and performance measurement. By having an IC, it means that special
and valuable knowledge has been owned by the company. The qualification of IC as a strategic asset lies in the
very potential relationship between IC and firm performance (Belkaoui 2003).

1.2. Concept of intel\ecl&capital

ADrding to Steward (1998), Sveiby (1997), Saint-Onge (1996), and Bontis (2000) in Sawarjuwono and Kadir
(2003), intellectual capital consists of three main components, namely: First, Human Capital. Human capital as a
source of very useful knowledge, @EJs, and competencies in an organization or company. Human capital reflects
the collective ability of companies to produce the best solutions based on the knowledge held by the people in the
company.

Second, Structural Capital is the ability of an organization or company to fulfill the company's routine
processes and structures that support employees' efforts to produce optimal intellectual performance and overall
business performance, for example: the company's operational systems, manufacturing processes, organizational
culture, management philosophy and all intellectual forms property owned by the company.

Third, Relational Capital is a component of intellectual capital that provides real value. This element is a
harmonious relationship that the company has with its partners, both from reliable and quality suppliers, coming
from loyal customers and satisfied with the services of the company concerned, coming from the company's
relationship with the government and surrounding communities.

1.3. Concept of competitiveness

Competitiveness is the level of productivity which is defined as output produced by a workforce (Porter 1990).
Company competfitiveness is the degree to which an organization can create a position that can be maintained in
comparison with its competitors (Singh et al. 2007). Furthermore, competitiveness is said to include the ability to
enable an organization to differentiate itself from its competitors, this competitiveness is obtained through critical
decision making by management. Hansen and Mowen (2000) argue that competitiveness is creating better
customer value at a cost that is equal or lower than competitors or creates an equivalent value at the same cost
lower than competitors.Kotler (1996) defines competitiveness as an advantage of competitors that is obtained by
offering greater value to customers, either through lower prices or by providing greater use so that consumers feel
appropriate to pay a higher price. Kotler further defines value as the consumer's assessment of the capacity of the
product to satisfy its needs, the total value for the consumer is the total of all the values of the product the buyer
gets from a marketing offer.

1.4. Business performance concepts

Business performance which is defined as business performance is the result of work or work performance in quality
and quantity carried out by human resources who have the ability, competence, motivation and interests in the
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activities of production, purchase, sale and exchange of goods and services involving people or companies.
(Wibowo 2007, 4).

Fairoz et al. (2010) states that business performance has been reported as a result of organizational goals
achieved through the effectiveness of strategies and techniques. In formal control systems, performance measures
include financial and non-financial measures (Fisher 1998).

1.5. Concept of meeting, incentive, conferences and exhibition (MICE)

MICE is an acronym for meetings, incentivesfEbnferences and exhibitions. MICE is a meeting, inventive,
conference and exhibition activity. MICE tourism is one of the sectors in the tourism industry which is growing very
rapidly (Dwyer and Forsyth 1997, Hing et al. 1998), and MICE tourism has also been growing rapidly in Indonesia
in recent years. MICE meetings can be defined as a structured event that can bring together a group of people
collectively to discuss topics of mutual interest (Seebaluck et al. 2013).

Incentive travel in MICE is a travel activity where all costs of the trip are bome by the organization so that it
can be used as a factor that motivates employees to increase productivity and performance in meeting the desired
goals of the organization, such as sales targets (Rogers 2003, Campiranon and Arcodia 2008 in Seebaluck et al.
2013). Conferences are the third element of MICE fourism which can be interpreted as a participatory meeting
designed priEZirily for the purpose of discussion, seeking and sharing information, solving problems and consulting.
(Seebaluck et al. 2013). The term exhibitions is used to describe events designed to bring together suppliers of
products, industrial equipment and services in a place where participants can demonstrate and promote the
products and services they offer (Montgomery and Strick 1995 in Hall 2003).

1.6. Previous research

The empirical study in this study refers to some of the results of previous relevant studies. Research by Bontis et
al. (2000)in Divianto (2010) show that structural capital is a critical link that allows intellectual capital to be measured
at the level of organizational analysis. If an organization has a system and procedure that is poor in carrying out its
activities, the overall intellectual capital will not reach its full potential. Judging from the level of organizational
analysis, structural capital will be related to business performance. If an organization can codify organizational
knowledge and develop structural capital, it will be able Eproduce long-standing competitive advantages.

Bontis's research (1998) in Canada, concluded that human capital is positively and significantly related to
customer capital. The same conclusion was found irfgE research of Bontis et al. (2000) in Malaysia for the service
non-service industries. Bontis (1998) shows that human capital is positively and significantly related to
structural capital. Furthermore, Bontis et al. 'sresearch (2000) succeeded in identifying that the relationship between
human capital and structural capital depends on the industry sector. In the service industry, the relationship between
human capital and structural capital is positive and not significant, whereas in the non-service industry the
relationship is positive and significant. Bontis's (1998) exploratory study also shows that the relationship between
custon{EJcapital and structural capital is negative and insignificant.

This is contrary to the results of Bontis et. al's research. (2000) which shows that the relationship between
customer capital and structural capital in the service and non-service industries is the same, namely positive and
significant. [iZ&iis research, Bontis (1998) and Bontis et al. (2000) provide a conclusion that regardless of the type
of industry, the relationship between structural capital and business performance is positive and significant.

The research of Memon et al. (2009) illustrates the significance of the relationship between human capital
in organizational performance. Technology, globalization, and increasing competition among organizations have
changed the traditional form of competitive advantage. Utilizing differentiation through alliances, cost advantages,
availability of raw materials and diversification may no longer maintain actual competitive advantage Models and
techniques of performance measurement are truly conceptual, which can guide organizational leadership to utilize
human resources efficiently and effectively to create and maintain excellgBBe competitive.

Divianto (2010} in his study found that testing hypotheses showed human capital, structural capital, relational
capital had a positive andfBignificant effect on business performance. Uadiale (2011) in her research shows that
intellectual capital has a positive and significant relationship with the performance of business organiggions in
Nigeria. The results of this study strengthen the accumulation of empirical support for the positive impact of
intellectual capital on business performance. Companies in Nigeria must invest in human, structural and customer
capital to improve their performance. Rogers (2003) in his research related to the MICE industry believes that MICE
business activities have opened up new jobs, not only creating seasonal workforce, but also have created
permanent jobs for many people who have capabilities that are no different from the many created tourism
businesses in developing countries.
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1.7. The hypﬁeses in this study are as follows:
= H1: Human capital has a significant eﬁal on competitiveness;
= H2: Structural capital ororganizatiaal capital has a significant effect on competitiveness;
= H3: &Iational capital or customer capital has a significant effect on competitiveness;
= H4: Human capital has a sigrﬁcant effect on business performance;
= H5: Structuralforganizational caaal has a significant effect on business performance;
= HB: Relational capital/customer capital has a significant effect on business performance MICE;
= HT: Competitiess has a significant effect on business performance.
The hypothesis in this study can be seen in Figure 1.

Figure 1. Research model

Human Capital

Competitiveness

Structural Capital

Business

Relation/Customer Performance

Capital

79
Figure 1 shows that human capital, structural capital, and relation/customer capital directly influence
business performance and indirectly influence through competitiveness as intervening.

2. Research Methodology
Research approach

The paradigm underlying this study takes the form of a path paradigm, with statistical analysis techniques called
structural equation modeling (SEM). According to Ghozali (2008) Structural Equation Modeling (SEM) is an
evolution of multiple equation models developed from the principle of econometry and combined with the regulatory
principles of psychology and sociology, SEM has emerged as an integral part of academic managerial research.

Population, sample size, and sampling technique

The population in this study are companies that have held MICE events namely: tour and fravel companies,
hospitality companies, convention building/restaurant companies, EO companies and Proffesional Convention
Organizer (PCO). The sample in this study is the company that predominantly organizes MICE activities in North
Sulawesi province, namely: 1. Hospitality companies, 2. Conventions and Restaurants. The number of respondents
was 124 CEOs spread across 45 hospitality companies and convention buildings in North Sulawesi Province.

Sampling and data technigues

The sampling technique used was nonprobability sampling with a purposive technique (Sugiono 2014). Data
collection techniques used in the study were: interviews and questionnaires (Questionnaire) that had been
distributed to companies that had held MICE acfivities in North Sulawesi province namely hotel companies and
convention buildings.
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Testing of research instruments

This study uses a quantitative approach with a variable relationship model in the form of Structural Equation Model
(SEM). This paradigm is the development of path analysis, which raises the manifest variable on each variable
under study (Sugiyono 2014).
Analysis techniques
This research uses quantitative methods by conducting a series of hypothesis testing. Data processing using Partial
Least Square (PLS) with Structural Equation Modeling (SEM) and using PLS-XLStat applications.Inferential
statistical analysis is used to test management conceptions expressed in the form of research hypotheses
(Ferdinand 2006). Data analysis that will be used in this research is Partial Least Square (PLS) to answer the
hypothesis in this study.

Structural equation analysis model o
The structural analysis model built in this study can be seen in Figure 2.

Figure 2. Model of structural analysis of relationship to research constructions

SC (X2)
(X1)

BP (Y2)
(X1)

3. Research Results

The measurement model or outer model is evaluated using convergent validity and discriminant validif) and
composite reliability for block indicators. Structural or inner models are evaluated by looking at the R2 value for the
latent defEEHlent construct using the R Square test size. Factor analysis is also used to calculate construct factor
scores of human capital (HC), struclural capital (SC), and relational capital (RC).

3.1. Testing of structural models

The structural model is evaluated using R-square for the dependent construct. The interpr@EJion is the same as
the interpretation in regression (Ghozali 2008). Changes in the R-square value can be used to assess the effect of
independent latent variables on dependent latent variables.

Based on Table 1 the value of R-Square competitiveness of 0.456 shows competitiveness explained by
human capital, structural capital, relation capital, and destination attributes of 45.6%. Business performance is
explained by human capital, structural capital, relation capital, destination attributes and competitiveness of 48.9%

Table 1. R-Square

Konstruk R-Square
Daya Saing 0.456
Business Performance 0.489

Source: Processed primary data (2018)
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Based on Table 2. Goodness of fit index (GoF) of 0.483 indicates that this research model is acceptable
because the value of GoF > 0.3. (Ghozali 2008).

Table 2. Goodness of fit index

GoF
Absolute 0.483
Relative 0.719
Quter Model 0.994
Inner Model 0.723

Source: Processed primary data (2018)
3.2. Hypothesis testing resx&
The results of the research hypothesis testing can be seen in Table 3.

Table 3. Hypothesis testing results

H Effect Koefpath ~ Tcount  Information
H1 Human capital — | Competitiveness 0.489 6.640 Significant
H2 Structural capital — | Competitiveness -0.033 -0.474 | Not Significant
H3 Relation capital — | Competitiveness 0.308 4.185 Significant
H4 Human capital — | Bussiness Performance -0.002 -0.026 | Not Significant
H5 Structural Capital — | Bussiness Performance 0.077 1.134 Not Significant
H6 Relation capital — | Bussiness Performance 0.294 3.830 Significant
H7 Compefitiveness — | Bussiness Performance 0476 5.339 Significant

Significant at the 5% level, the t table value at the level of 5% = 1.984
Hypothesis 1

The calculation results show the value of CR tcount > t table (6,640 > 1,984) and the path coefficient value is 0,489,
so the null hypothesis can be rejected and alternative hypotheses accepted. then hypothesis 1 is acceptedfdild it
can be concluded that the relationship between the two is in the same direction and significant, that is, the higher
the level of human capital, the higher the competitiveness of the MICE industry

Hypothesis 2

Testing calculation results show the value of CR t count <t table (-0.474 < 1.984) and the path coefficient of -0.033,
so the null hypothesis can be accepted and the alternative hypothesis is rejected, then hypothesis 2 is rejected and
it can be concluded that the relationship is not in the same direction, namely higher structural capital resulting in a
decline in the compelitiveness of the MICE industry, thus there is nol enough empirical evidence fo accept
hypothesis 2.

Hypothesis 3

The calculation results show the value of CR t count > t table (4.185 > 1.984) and the path coefficient of 0.308, so
that the null hypothesis can be rejected and alternative hypotheses accepted, then hypothesis 3 is accepted and it
can be concluded that the relationship is both direct and significant, namely: higher relational capital hence the
higher competitiveness of the MICE industry

Hypothesis 4

The calculation results show the value of CR t count < t table (-0.026 < 1.984) and the path coefficient of -0.002,
so the null hypothesis can be accepted and the alternative hypothesis is rejected, then hypothesis 4 is rejected and
it can be concluded that the relationship is not in the same direction, namely higher human capital resulting in a
decrease in business performance, thus there is not enough empirical evidence to accept hypothesis 4.

Hypothesis 5

The calculation results show the value of CR t count < t table (1.134 < 1.984) and the path coefficient of 0.077, so
that the null hypothesis can be accepted and the alternative hypothesis is rejected, then hypothesis 5 is rejected
and it can be concluded that the relationship is unidirectional, thus there is not enough empirical evidence fo accept
hypothesis 5.
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Hypothesis 6

The calculation results show the value of CR t count > ¢ table (3,830 > 1,984) and the path coefficient of 0,294, so
the null hypothesis can be rejected and alternative hypotheses accepted, then hypothesis 6 is accepted and it can
be concluded that the relationship is the same, namely the higher human relational capital increasing business
performance.

Hypothesis testing results 7

The calculation results show the value of CR t count > ¢ table (5.339 > 1.984) and the path coefficient of 0.476, so
that the null hypothesis can be rejected and alternative hypotheses accepted, then the hypothesis 7 is accepted
and it can be concluded that the relationship is in the same direction, namely higher competitiveness business
performance.

Based on Table 4, the structural equations in this study are:

DS (Y)=0.489 * HC(X1) - 0.033 * SC(X2) + 0.308 * RC(X3) (1)
BP (Z) =-0.002* HC(X1) + 0.077 * SC(X2) + 0.294 * RC(X3) (2)
3.3. Direct and indirect effects

Direct influence is the coefficient of all coefficient lines with one end arrows, while indirect effects are influences
that arise through an intervening variable and the total influence is the influ@Epe of various influences (Ferdinand
20086). The amount of direct influence, indirect influence and total influence in this study can be seen in the Table.
4.

Table 4.Evaluation of direct and indirect effects

Cf)?z?rizzgis Endogenous Constructions  Direct (DE) Indirect  Total effect (TE) ~ Comparison

Human capital = | Competitiveness 0.491 0.491 TE=DE
Structural capital — | Competitiveness -0.044 -0.044 TE=DE
Relation capital — | Competitiveness 0.309 0.309 TE=DE

Human capital —= | Bussiness performance -0.004 0.234 0.230 TE>DE
Structural capital — | Bussiness performance 0.077 -0.021 0.056 TE<DE
Relation capital — | Bussiness performance 0.295 0.147 0.442 TE>DE
Competitiveness — | Bussiness performance 0477

Source: Processed primary data (2018) 15

Based on [&ple 4 it can be seen that the direct effect of human capital on competitifEjess is significant at
0.491. The direct effect of human capital on business performance is -0.004 an@Zje indirect effect of human capital
on business performance is significant at 0.234 with a total effect of 0.230. The relationship between human capital
and business performance will be better with the role of competitiveness as intervening.

4. D'ﬁlssion

The results of the study show that the causal relationship between human capital, relational/customer capital to
competitiveness has been proven. This is supported by the Resource-Based Theory view that strategic action
requires a special set of physical, financial, human or organizational resources, arfzhus competitive advantage is
determined by its ability to obtain and maintain resources. Some studies show a positive relationship between
human capital and competitiveness, both directly and indirectly (Memon et al. 2009). Over time, the core of
sustainable competitive advantage is human capital resources (Wright et al. 1994, Chadwick and Dabu 2009). The
insignificant influence of human c@fiital on business performance contradicts several previous studies, including
Memon et al. (2009) describing a significant relationship betwe@glhuman capital and organizational performance
or business performance. Divianto (2010} in his research found human capital, structural capital, relg#nal capital
had a positive and significant effect on business performance. In line with these findings it is said that the weak
positive relationship between human capZ) and company performance along with concerns regarding the
effectiveness of the mechanism of isolation of human capital (Campbell et al. 2012)

Structural capital has no significant effect on competitiveness with a value of -0.044 directly, it also has no
direct significant effect on business performance of 0.077 with a total effect of 0.056, but structural capital has a
positive relationship with business performance even though its value ig&hall. The effect of structural capital on
business performance will be better without intervening competitiveness. These findings are not consistent with the
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3
results of previous studies, including Divianto (2010), finding structural capital has a positive and significant effect
on business performance, Bontis et al. (2000) found that in terms of the level of organizational analysis, structural
capital will be related to business performance. In Bontis's (1998) study, it was concluded that regardless of the
type of industry, the relationship between structural capital and business performance is positive and significant.
Maditinos and Sevic (2009) found that structural capital has a positive relationship with business performance in
two types of industries: services and non-service.

Relational capital directly has a significant effect on competitiveness of 0.309 and has a significant effect on
business performance of 0.295. The total effect of relational capital on a business performance is 0.442. This shows
that the effect of relational capital on business performance is better by intervening competitiveness. This finding
is consistent with observations in North Sulawesi's MICE industry which shows that there are good and harmonious
relationships bef#en hotel companies and convention buildings with customers/customers who participate in
MICE activities. This is consistent with the view of intellectual capital theory that relational capital is a harmonious
{ association network relationship owned by the company and its partners, both from reliable and quality suppliers,
coming from loyal customers and satisfied with the service of the company in question, comes from corporate
relations with the government and with the community (Brinker 2000).

This finding is also supported by the results of previous research, Tamara Radenovic, Bojan Kristic (2017),
explaining that intellectual capital enables efficient structures, a better wiglk environment and supports an
organizational culture, efficient business processes. Divianto (2010), relational capital has a positive and significant
effect on busiff@ss performance, Uadiale (2011) in her research shows that intellectual capital (including relational
capital) has a positive and significant relationship with the performance of business organizations in Nigeria. Some
previous studies including Maditinos et al. (2010) which are in line with the research of Bontis et al. (2000) found
that relational/customer capital has a positive and significant influence on structural capital (structural capital).
Finally, competitiveness was found to have a significant effect on the business performance of 0.477. The rale of
competitiveness as an intervening construct of the relationship of human capital, relation capital and business
performance is positive with a total effect that is higher than the direct influence of human capital and relation capital
on business performance.

5. Li%ations of Research and Recommendations

The limitation of this study is that the sample is limited to hotel companies and convention buildings because
companies holding other MICE activities such as Proffesional Convention Organizer (PCQ), tour and travel
companies, Event Organizer (EO) companies that have MICE permits in North Sulawesi province have not been
known holding MICE activities. Another limitation is that there are other factors that can affect the business
performance of hotel companies and convention buildings that hold MICE activities, such as: business strategies
(Kock et al. 2002), branding (Hafeez et al. 2012), knowledge transfer (Alipour and Karimi 201 1), the practice of total
quality management (Hasan et al. 2012) and other factors that can be analyzed for its effect on business
performance or business performance.

Recommendations for further research, should extend the research sample with other companies related to
the implementation of MICE activities such as tour and travel companies, MICE companies and event organizer
(Enpanies that have MICE businesses. Other recommendations can develop a research model by analyzing the
relationship between elements in intellectual capital, such as human capital and structural capital, human capital
and relational capital and its relationship to competitiveness and business performance of the MICE industry.

Implications of research results

For the MICE industry in North Sulawesi province, the application of the concepts of human capital and relation
capital in the management of hotel companies and convention buildings can improve company competitiveness
and business performance. The concept of structural capital can improve business performance through increasing
the competitiveness of companies.

Conclusion

The character/nature, ability to learn and motivation to share information and knowledge as a human capital concept
[ e been applied by the MICE industry so that it has an impact on the competitiveness of the company. This
shows a significant influence on human capital towards the competitiveness of the MICE industry. The concept of
human capital can improve company competitiveness and increase competitiveness can improve the business
performance of the MICE indusiry because competitiveness has a positive relationship with business performance.
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The company's operations, work processes and organizational culture have not run well so that it has no
impact on improving the competitiveness and business performance of the MICE industry. This shows that
structural capital does not affect the competitiveness and business performance of the MICE industry, but sfill has
a better direct relationship with structural capital with the business performance of the MICE industry without the
role of competitiveness as intervening.

Relations/customer capital, namely: customer profile, customer duration, customer roles and cust@&yiker
support have been well implemented by hotel companies and convention buildings that hold MICE events that have
an impact on improving the competitiveness and business performance of the MICE industry. This is indicated by
ﬁsigniﬁcant influence of relational/customer capital on compelitiveness and business performance.
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